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	Portrait 

	European Association of Event Centres (EVVC)


The EVVC in profile


Frankfurt am Main, 26 May 2009. 
Diversity reflects the sector 

The event industry feeds of its infinite versatility - represented by the European Association of Event Centres (EVVC).

More than 560 event centres, congress locations, arenas and special event locations in Germany, Austria and Switzerland, Italy and other bordering European countries are represented by this currently unique lobbying organisation. Small, traditional town halls belong to the EVVC as well as multi-functional arenas with up to 50,000 seats as “event-temples” of modern times.

As extraordinary members, the EVVC - since 2007 - also welcomes event-planners from the areas of congress-services, concert- and sports-event-management etc. These are the customers of it’s approximately 300 ordinary member-companies, of which many run more than only one event-location. 

In excess, 60 supplier companies from the event industry currently support the association and it’s members as partners of the EVVC. By doing this they complement the communication-network in an ideal way.

Knowledge reproduces itself when one shares it - many good reasons for interchange 

Constant change signifies the industry in which the get-together of people is the main focus: Audience interests follow present trends, new event- and entertainment-formats continuously conquer the market, communication standards are subject to constant change and last but not least the field of technical event equipment develops at great speed. 

The main tasks of the EVVC are to inform, provide counsel for and facilitate its members within a professional networking framework, whilst at the same time offering an ideal communications platform. As well as providing pragmatic support in the fields of marketing, legal advice, technical event equipment & the development of up-to-date industry key data, the association also places great emphasis on the area of education within the industry. EVVC’s education programme is particularly applicable to the extensive association-intern seminar programmes.  As well as this, EVVC also works very closely with the organisers of a number of different educational programmes. We see this as being an excellent way to contribute to, and support, the industry’s youth in a sustainable manner.

Event centres are in the spotlight of public interest. Hence it is obvious that an important matter for the association is to make the industry more transparent for the public. With its office in Berlin, EVVC works to represent the event industry as a whole within the political arenas of Berlin and Brussels. EVVC aims to inform on and influence any emerging proposed laws and always doing so in the best interest of its members. Furthermore the EVVC supports its members by providing significant key-data and research results to be used for argumentation in local political panels.

Great diversity demands for clear-cut structures

Due to the heterogeneity and, because of this, the often entirely different spheres of interest of the member-companies, EVVC has created a classification system where members are sub-divided into smaller Work Groups (WG’s). Decisive factor for the structuring is the maximum capacity in the largest rentable room when using a row-seating setup:

WG I 
up to max. 1.200 seats
WG II 
up to max. 4.000 seats 
WG III 
more than 4.000 seats

The WG IV (technical equipment) moreover conjuncts all event-technicians of the members and is entirely dedicated to dealing with subject matter relevant to the technical staff. Hereby the size of the centres which are represented by the event-technicians doesn’t matter.

In the so-called “specialised divisions”, the EVVC members discuss a range of topical subjects like catering, marketing, special event locations and many more. The board of the EVVC works on a voluntary basis and is elected for three years by the general meeting panel. Besides president and vice-president the assessors for the sectors of finance, CSR, marketing and international as well as the four leaders of the work groups form the board of directors. Primary contact-point and organisational centre of the association is the head office in Bad Homburg (Germany) with altogether three employees. With the additional permanent internship, the EVVC highlights its commitment to the education and support of the industry’s youth.

Quality assurance within the industry - an important task  

With the annual bestowing of the EVVC Awards the association plays an active role in respect of quality assurance in the industry. The award “Best Center” is bestowed on the member of each Work Group which - from a customers point of view, verified by the means of a customer survey and a mystery shopping - achieved the best result in comparison to its competitors. As every participant receives a detailed evaluation and benchmark of its results, all participating centres benefit and are able to use these results to further optimise the quality of service they provide to the customer. Furthermore one Special Award each is given in the categories “Social Responsibility” and “Best Own Account Event”. These awards are presented at an overall level, spanning all Work Groups.

Meet EVVC

The network and the resulting communication amongst colleagues and like-minded people is what makes the EVVC stand out in the first place. The opportunity for elaborate and detailed talks presents itself twice a year – the annual general meeting in spring and the Management Convention in autumn. Both of these events take place in rotating member-centres. The annual general meeting takes place in connection with the international trade fair for technical equipment (ProLight & Sound) at the Frankfurt Fairgrounds every two years. Furthermore the EVVC is present at all relevant industry-specific trade fairs throughout the year.

The EVVC – not a flash in the pan

The need for communication and exchange of opinions was felt by represen​tatives of the event industry as early as 1955. At that time the association was founded under the name of VDSM [Association of Local Council, Sports and Multi-purpose Halls]. Even then the association had its feet firmly on the ground and gave its members the chance to discuss contemporary topics. 

More information: www.evvc.org
EVVC-Geschäftsstelle / Head Office

Ludwigstraße 3

61348 Bad Homburg

Germany

Tel: +49 (0)6172 2796900

Fax: +49 (0)6172 2796909

E-Mail: info@evvc.org 
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