

[image: image1.jpg]I

Deutschland




PAGE  
[image: image1.jpg][image: image2.jpg]Germany /@

Friendly business



[image: image3.jpg]EVVl O

Europaischer Verband der Veranstaltungs-Centren e.V.
European Association of Event Centres



[image: image4.jpg]




	Meeting & EventBarometer 2009: Selection criteria, sources of information and organiser budgets
Organisers want personal approach und good reachability 

	Frankfurt/Main, 26 May 2009. The Meeting & EventBarometer 2009 that was unveiled at IMEX today, not only describes the situation on the German meeting and event market. Its results also provide useful orientation for operators of hotels, convention centres and event venues in Germany. This is already the third time that the European Association of Event Centres (EVVC), German National Tourist Board (GNTB) and GCB German Convention Bureau have jointly commissioned the European Institute for the Meetings Industry to conduct this survey. 

Criteria for the selection of event venues
Just like in the previous year's survey, one of the most important criteria for organisers when selecting a venue is its reachability, followed closely by value for money. Flexible room capacities come third - just before modern technical facilities, which have climbed one place in the organisers' ratings since 2007. In contrast, the importance of having a central contact on site has fallen from number four to number five. For the choice of destination fast reachability is also still the most important criterion. Hotel capacities come second, followed by the image of the destination. 
Organisers attach importance to personal approach
For organisers the most important sources of information are personal recommendations and talks, followed by a good convention website, decision-maker invitations and visits to trade fairs. Organisers attach less importance to listings in Internet planning tools and mailing campaigns. These assessments partly deviate from those of the providers. Hence, the Meeting and EventBarometer offers providers useful orientation for compiling their marketing portfolio.
Smaller budgets 

Although attendance figures at meetings in Germany were higher than in the previous year, the number of small and mid-sized budgets saw an increase in 2008. 
Budgets of 25,000 to 100,000 euros accounted for 29 per cent compared to 22 per cent in 2007. And experts do not expect spending to rise in the more distant future: While over half of all interviewed experts had still predicted larger budgets for the future last year, only 8.9 per cent now forecast an increase in spending. Providers can adapt to this with various measures, e.g. by offering low-priced public transport packages to and from the destination.
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