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	Press Release

	Meeting & EventBarometer 2009: Green Meetings 


Climate protection and sustainability as competition factors in the crisis


Frankfurt/Main, 26 May 2009. Climate change is one of the greatest challenges of our times. And when it comes to finding effective strategies to address this challenge, Germany keeps setting important accents: as a stimulator for political processes but also as a host for meetings and conventions with a world-wide impact. Over half of all organisers (58 per cent) rate climate protection as “important“ or “very important“. One quarter of all interviewed providers also agree to these statements. For the majority of providers (74.7 per cent) this topic does not have such a presence - probably also due to the often excellent standards that have already been set by Germany for years. This is a result of the Meeting & EventBarometer 2009, a survey of the German meetings and events market that was unveiled at IMEX trade fair today. For the third time already the European Association of Event Centres (EVVC), German National Tourist Board (GNTB) and the GCB German Convention Bureau commissioned the European Institute for the Meetings Industry to highlight the German events market. For the first time questions concerning not only the importance but also the implementation of environmental protection measures during the organisation of meetings and events were integrated in the survey. 

Great interest of organisers
At present, already 15 per cent of organisers are "definitely" influenced by climate protection concerns when choosing a venue for their meeting or event. And 39 per cent believe that the topic has a "slight influence" on the choice of their preferred venue. Over half of all companies, associations and agencies would recommend climate protection projects, especially those with specific measures to protect the environment. 
Almost half of all venues offer low-priced public transport tickets to the destination 
37.7 per cent of all providers now offer various public transport packages for travelling to their events: 25.6 per cent include the use of local public transport facilities such as trams and busses in their meeting packages. A slightly smaller group (21.6 per cent) offer attendees further benefits like a TourismCard, a congress ticket or low-priced long-distance travel to the destination - such as the Event Ticket of Deutsche Bahn.

Green meetings not only comprise environment-friendly travel to the event by Deutsche Bahn but also event preparation, implementation and follow-up work. Organisers, hotels and convention centres can all contribute to green meetings: e.g. by comprehensive recycling, buying local produce, using food wastes to generate energy/electricity, converting fleets to low-emission vehicles and regular staff training.

Climate protection and economic crisis
As an opportunity evolving from the economic crisis, there will be more bookings for existing climate-friendly offerings in future and demand will rise for green meetings: For example, it is often cheaper to use public transport than one's own car to get to the event, especially if this is part of the organiser's services. This makes green benefits a competition factor for organisers. Reducing energy costs takes centre stage for hotels and convention centres with energy-efficient construction being the most important measure for the venues. For this reason the German meeting and convention industry already initiated a process of constant orientation on energy efficiency and climate protection: Older convention centres and meeting hotels are being sustainably modernised, and new ones built correspondingly, and there are some innovative co-operations for this purpose.
Careful assessment by experts
The survey also indicates how experts rate the topic of green meetings: 55 per cent confirm that they are becoming increasingly important, and 15 per cent believe that Germany's high standards in this field are a key image factor and selling point. Just under a quarter consider the topic overrated. 
Germany has the best chances to establish itself world-wide as one of the leading locations for sustainable events. Not only is the German government setting international standards in environmental protection and energy efficiency but also German convention centres and meeting hotels are among the international pioneers in this field.
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