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	Press Release

	Meeting & EventBarometer 2009: Forecast 


Economic crisis polarises experts


Frankfurt/Main, 26 May 2009. To ensure that Germany maintains its position as Europe's number one meeting and convention destination both now and in future, Germany's providers will have to adapt to changing demand - both in the short, medium and long term. The experts' assessments in the context of the Meeting- & EventBarometer indicate how demand could develop over the next few years: A large group warn against the negative impacts of the crisis like a decline in events, especially incentives and special events. However, another, almost equally large group also believe that the crisis will benefit the market by readjusting it so that creativity and quality become coveted assets and internal further training gains new importance. The relationship between providers and organisers will also become more important, as will topics like ROI (Return on Investment) and CSR (Corporate Social Responsibility). Only ten per cent believe that the financial crisis will have only a slight or no impact on the MICE market or that the effects of the crisis are being exaggerated.

Growth of meetings and events more restrained at first
The majority of experts generally forecast a restrained development of meetings and events in external venues: Nevertheless, 21.5 per cent agree that the number of outsourced events will grow despite the current economic situation. 

The following picture emerges after a detailed examination of the different types of events: Over 40 per cent of all interviewed experts expressly stated that meetings and seminars - i.e. events of a more "work-focuse" nature than incentives and events - will be of rising importance. So, compared to other segments most experts clearly see some growth potential there.

Around half of all experts notice effects of the economic and financial crisis on their own company
Half of the experts already report that their company has cut down on business trips due to the financial crisis. And to lower costs 50.6 per cent of all businesses are already booking lower hotel categories. 48.1 per cent of experts also report cuts in air travel and 55.7 per cent say that business travellers from their companies have to choose a lower-priced means of transport and downgrade from business to economy flight or first to second-class rail tickets. 30.4 per cent of all companies are switching from air to rail travel.
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