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	Statement Norbert Tödter, Head of Strategic Corporate Planning 
of the German National Tourist Board (GNTB) 

Press Conference Meeting & EventBarometer 2009 at IMEX trade fair
on 26 May 2009 

German meetings industry in ideal position



· Business tourism plays a major role for Germany generating a turnover of 64.7bn euros in 2008 according to GNTB studies. Both domestic business trips with an overnight stay (72.8 million) and overnight business trips from outside Germany (11.8 million) remained almost on par at a high level. However, the nascent economic crisis already led to a decline in international business travel by Germans in 2008 (down 8.7 per cent) and a more than 10 per cent decline in sales for incoming business trips. We expect that Germany will maintain its market leadership of the international trade fair, meetings and conventions market despite expected losses in 2009.

· Business travel depends strongly on the economic situation and is hence greatly affected by the current economic crisis. Some German and international companies have already cut down on the number and duration of business trips both in the promotable (fairs and meetings /congress travel) and traditional segments. And further measures have been taken to minimise costs. Due to its excellent value for money Germany finds itself in an ideal position. And when the international economy hopefully picks up again by 2010, Germany will be back on par with the great results of 2007 and experience new growth. 
· Another important outcome of the survey is the identification of trends such as the development towards more business meetings and stronger demand for meetings in special event venues. These assessments of international experts help the German meetings industry adapt to changing demand and the GNTB and GCB to market their offerings in an ever more focused manner world-wide. This is the only way to meet the goal of further increasing the share of international attendees at events in Germany. 
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